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Agenda
• What is Google Analytics?
• Cool features
• New cool features recently released
• Q&A
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eCommerce Intelligence
• Internet Marketing Consulting 
• Search Engine Marketing

– SEO (Natural/Organic Search)
– SEM (Pay-Per-Click)

• Miva and Google Partner
– Google products – Analytics, Website Optimizer, 

AdWords
• Analytics consulting company—GAAC

– Focus is Google Analytics and Urchin 
• Strategic marketing/business consulting
• Metrics-based marketing – data-driven
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eComIQ Background
Morgan Jones (President)

– GreekInternetMarket.com founder
– Using GA since it was called “Urchin”

Steve Gott (CTO)
– Former Urchin employee
– Urchin/GA consultant prior to eComIQ
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What is Google Analytics?

Tons of website data!
– Visits
– Where visitors from
– What search engines sent 

traffic
– Referring sites
– New vs. returning visitors
– Where visitors exited site
– % of visitors who reached 

a goal
– % of visitors who made a 

purchase
– Much, much more!
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Key GA Features
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Key GA Features
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Custom Dashboard

• Customize to your 
key metrics and 
business needs

• Easy to modify
• View daily and 

spend 1 minute 
getting a snapshot 
of your business 
for the previous 
day.

• Dive in to take 
action.
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Traffic Sources



10

AdWords Integration And 
“Finding Your Niche” Case Study

Muttmart.com
• Big market (pet supplies)
• Very competitive market

– Petco, Petsmart, local competition.
• Needed a niche
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AdWords Integration And 
“Finding Your Niche” Case Study

• Installed Google Analytics Dec 2006 and began 
consulting on monthly basis

• MuttMart added focus to one particular product line 
and was able to drive down cost

• AdWords keywords initially contained all breeds and 
sizes when advertising this particular product line
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AdWords Integration And 
“Finding Your Niche” Case Study

Found “niche” in GA reports 
when looking AdWords ROI 
per keyword.

Keywords with higher ROI were 
similar – certain size of dog.  
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AdWords Integration And 
“Finding Your Niche” Case Study

• Adjusted focus to a particular size of dog and 
certain breeds for the product line.

• Increased # of keywords and spend for the target 
market keywords

• Reduced # of keywords and spend on other 
keywords

• Optimized landing pages to focus on target market
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AdWords Integration And 
“Finding Your Niche” Case Study

Over 300% improvement in AdWords spend ROI 
w/in 3 months!

*Data normalized.
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Funnel Visualization
Good data for 

identifying 
opportunities 
with checkout 
issues!

• Shipping 
options

• Shipping pricing
• Payment options
• Upsell
• Navigation
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Site Overlay

• Identify top content on the 
page

• Very helpful for site design and 
product placement/promotion!
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New GA Features
• Site Search
• Event Tracking

New tracking code for Site Search & 
Event Tracking
– Ecommerce tracking solution “Just 

Around The Corner”
– Miva making it easy to integrate—we 

can customize
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Site Search
Very cool for Merchants!!!

Uses Of Site Search:
1) Monitor site search activity in Google Analytics--no need to 

look at search logs or log into another system to view what 
people are searching.

2) Can identify not only what people are searching for on your 
site, but their behavior after the search.  
• Do they exit the site?  Do they conduct another search?  Do they

make a purchase?
3) Can identify products and services you should consider 

adding.
4) Site Search tracking gives insight into the intentions of site 

visitors. By analyzing what they are searching for you can 
easily gain understanding about why they visited your site in 
the first place.
• Are you directing the right traffic?  If not, did you pay for that 

traffic?
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Site Search
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How To Integrate GA Site 
Search With Your Miva Cart

It’s Almost Ready!
• Requires new ga.js tracking code (Beta).

– Ecommerce tracking is not fully debugged.

To Integrate:
• Install new tracking code and enable Site Search feature (from GA 

admin)

Site Search Options:
1)  Install a Google Custom Search Engine

– http://www.google.com/coop/cse/

2)  Or, Modify your current Miva site search
– eComIQ solution to be available very soon.
– Will be part of our “Complete Installation” service offered on our website 

and in Miva Central and separately as an add-on.
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Site Search Case Study

GreekInternetMarket.com
• Installed Site Search
• Identified items not sold
• Created product pages 

and included Adsense 
Ads in place of the 
missing products

• Clicks=$$$
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Site Search Case Study

• Identified product searches spelled in Greek 
(or differently from how spelled on website)
– Modified product names and modified description 

contents to include different spellings so search 
would include these items.
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Event Tracking

Added for demands of Web2.0
– Can use Event Tracking to work around 

limit of only 4 goals available to track.
– Flash websites

• No change in page URL’s
– Embedded video action tracking

• Play, Pause, etc.
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Summary
• Lots of valuable metrics in Google 

Analytics
• Miva/Google Analytics are fully compatible

– New cool features coming out of Beta soon!
• Configuration is key to getting the most out 

of GA
– Default configuration will be part of Miva.
– We’re here to help customize!

• Use Google Analytics to grow your 
business!
– That’s what the data is there for.
– We’re here to help!
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Q & A


